
 

                                   

 

 

 

The Canada China Business Council Presents: 

Managing Your Online Presence Through Proven Applications 
 

Thursday, April 23
rd

, 2015, 17:30 – 19:00  

(Registration starting from 17:00) 
Glo London, Shanghai 

1 Wulumuqi Lu, near Dongping Lu, 3rd Floor 

 

 
Ticket Prices (including 2 drinks and canapés):     CCBC Members: 180 RMB   Non-members: 250 RMB 

 

 

 

 

To Register, contact Tim@ccbc.com.cn 

or call (8621) - 6236 6370 X. 806
 

 

E-commerce in China is considered one of the more profitable and perhaps most convenient ways to get in front of 
Chinese customers without incurring hundreds of thousands of dollars in costs associated with brick and mortar 
operations. Yet online presence does not translate into immediate sales.  For both Chinese and foreign brands, 
managing your online presence should be your company’s number one strategic imperative.  This helps you build 
reputation, trust and long term credibility with Chinese customers. With an ever greater sense of purchasing 
power, Chinese customers have become very savvy in scrutinizing online information about products and services.  
 
Optimizing search engine efficiency and creating an online community of trust with branded content are, therefore, 
some of the invaluable online strategies that all brands need to consider. Web Presence In China is a company that 
can provide proven applications and case studies on how to reach Chinese customers from an online perspective 
and offer best practices in ROI for your marketing dollars. 
 

 

 
 

 

Mr. Jacob Cooke 
CEO, Web Presence in China 

 
A founder of Web Presence In China, Mr. Cooke started the agency in Beijing in 2004 to assist many western 
organizations whose operations in China have been challenged by numerous obstacles to brick and mortar 
sales. His passion for performance marketing has garnered him a reputation for unmatched ROI on digital 
marketing campaigns.  Having earned a Chinese degree in computer science, Mr. Cooke is in the vanguard of 
China’s online revolution, drastically reducing curves for clients in tapping the world’s biggest online 
population. A featured speaker at Financial Times (FT) Innovate Asia 2014, and described by the BRIC 
Magazine as China’s “Go-To Digital Man”, Mr. Cooke is a rising influencer in digital advertising in emerging 
markets. 
 
Under Mr. Cooke’s leadership, Web Presence In China has worked with Fortune 200 multinationals, SMEs, and 
government organizations across medical/life sciences, retail, apparel, agrifood, technology, automotive, 
tourism, industrial and manufacturing. Mr. Cooke is regularly quoted in the Wall Street Journal including in  
“Alibaba’s Tmall Global Site Stumbles” and “Inside Alibaba, the Sharp-Elbowed World of Chinese E-Commerce”. 
 
For more information, please visit http://web-presence-in-china.com/ 
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